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Overall enrollment at 

Wichita State is up, but 

fewer students are seeking 

degrees at the university 

this year than any of the 

last seven years, despite a 

multi-m
illio

n dollar invest-

ment in student recruiting.

But Friday, the universi-

ty announced enrollment 

numbers indicating the fast-

est growth of any four-year 

school in the state.

That increase was 

achieved through the 

last-minute enrollment of 

non-degree-seeking senior 

citizens, high school stu-

dents, and working profes-

sionals in half-credit-hour 

courses.

Since 2012, President 

John Bardo has stressed 

reaching a goal of 22,000 

students. According to the 

university’s master plan, 

framework for the Innova-

tion Campus is based on the 

assumption that enrollment 

will reach 22,000.

Total headcount reported 

Friday was 15,081 — nearly 

7,000 from that goal — 

even with the last-minute 

enrollees.

A last-minute rise in 

enrollment

Despite a drop of 136 in 

Wichita State degree-seek-

ing students, the university 

touted an increase of 607 

students from last fall’s 

20-day headcount. This 

number is self-reported by 

each university to the state 

and used as their official 

enrollment number for the 

year.
On Sept. 1, t

otal head-

count had fallen behind 

last year’s numbers for the 

same day by more than 100 

students. On that date, 233 

students had enrolled in 

badge or lifelong learn-

ing courses, according to 

records provided by WSU to 

the Wichita Eagle.

WSU would not provide 

pre-20-day enrollment data 

to The Sunflower, citing an 

exemption to the Kansas 

Open Records Act.

From Sept. 1 to
 Sept. 15, 

the Friday before enroll-

ment numbers were due to 

the state, WSU offered free, 

“self-directed” badge cours-

es for any non-degree-seek-

ing student who signed 

up for one of 35 different 

courses. It a
lso offered free 

lifelong learning courses to 

anyone aged 60 and older 

who signed up by Sept. 15.

At the end of the two-

week free enrollment peri-

od, 901 students had signed 

up for badge and lifelong 

learning courses — includ-

ing those enrolled before 

Sept. 1.

Without the students 

enrolled during those two 

weeks, WSU’s headcount 

would have been down 

from last fall by 61 students.

The increase makes WSU 

the fastest-growing univer-

sity in the state, according 

to total headcounts for each 

state university provided 

by the Kansas Board of 

Regents. The University 

of Kansas’s enrollment in-

creased by 46 students this 

year. Kansas State’s enroll-

ment dropped by 984.

Wichita State still r
anks 

fourth in overall enrollment 

headcount among four-

year universities in Kansas, 

behind the University of 

Kansas, Kansas State, and 

Fort Hays State — which 

passed Wichita State in en-

rollment last year. Fort Hays 

State’s fall 2017 enrollment 

number, 15,100, is 19 higher 

than WSU’s.

Senior citizens, high 

school students, and work-

ing professionals

Badge courses award a 

half-credit hour to high 

school students taking AP 

classes, non-degree-seeking 

students in self-directed 

online courses, and senior 

citizens in courses offered at 

local churches and retire-

ment centers that meet four 

times a semester for two 

hours at a tim
e.

Students in badge cours-

es are not required to pay 

student fees. There are no 

grades in the courses. Stu-

dents either receive a badge, 

which shows up on their 

transcript after completion, 

or they don’t.

“Badge enrollment is 

counted in the overall head-

count. Departments also get 

to count students in their to-

tals,” said Kimberly Moore, 

director of the Workforce, 

Professional, and Commu-

nity Education program.

WSU began counting 

badge courses as part of its 

headcount last year. At that 

time, the university had 

seven badge courses with 55 

students. There are now 36 

badge courses at WSU with 

843 students.

Other state universities 

have comparable pro-

grams — Kansas State’s 

Professional and Personal 

Development program and 

the University of Kansas’s 

Professional and Continu-

ing Education program 

— neither of which count 

towards enrollment. That’s 

because the courses are not 

taken for college credit.

“We’re pioneers when it 

comes to for-credit badges,” 

Moore said.

 
Investing millio

ns in 

student recruitment

Since John Bardo became 

president in 2012, the uni-

versity has spent more than 

$12 millio
n on admissions 

and recruiting to boost 

enrollment — including 

more than $3.7 millio
n for a 

marketing program with a 
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amy.devault@wichita.edu
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